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 Introduction
« How do we define storytelling? » It is about communicating to make your voice 
heard, to get stakeholders (partners, funders, collaborators, participants, media, the 
general public, people with similar interests, etc.) to join in and act on their behaviour. 
Why communicate by telling a story? Because a story, in contrast to information 
presented in a purely rational and factual way, combines reason and emotion. 
Storytelling allows those who receive it to understand the general meaning of the message(s), to better 
memorize them and to become their spokespeople in their environment. 
It is an incarnate, sensitive communication, which gives as much to see as to hear, to touch, to smell 
and sometimes to taste! It is this emotion-and-reason combination that makes all the difference with a 
purely descriptive, rational, cold communication. Emotion speaks to the heart and thus arouses interest, 
allows us to project ourselves, to identify ourselves, to remember better. Reason helps to keep balance, 
to temper emotions. The two are complementary. It is all about proportion.

This is why we find it essential to use this mode of communication to relay the stories of SMART 
Volunteering project participants, whose main aim is the development and the implementation of 
innovative practices and initiatives, allowing migrant & refugee women to effectively integrate into the 
European societies. 

The use of storytelling will be a powerful tool to achieve 
different objectives such as the creation of a comprehensive 
European Competence framework bridging the needs of third 
country  migrant women, third sector/NGOs and business 
sector in the area of volunteering and social integration of 
migrant women, the increase of female migrants’ capacity for 
impactful and sustainable socio-cultural participation in host 
countries, diversity and the possibility of a voluntary offer in 
business sectors where third country migrant women seek to 

participate, exercise their social skills or seek employment... Thus, we would like to improve the visibility, 
social perceptions and societal value of migrant women in European societies, and to create a multi-
agency cooperation among business sector, civil society and migrant women in Europe.

To reach those objectives, we want to use a specific method: the storytelling, as we said in the first 
paragraph of the introduction, because itis a communication tool that translates efficiently the message 
the narrator wants to deliver. Some of the partners have a large experience 
with this method, and they could test its effectiveness through different 
projects. Moreover, storytelling is one of the oldest means of communication. 
Historically, it is first through oral transmission and then in literature, journalism 
and film that narrative communication techniques have been most widely 
used. Also, it has been proven that this method makes it easier to get/ convey 
messages across and has the power to make a very memorable impression. 
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Indeed, a story transmitted with emotional appeals usually remains convincing, and when you succeed 
in stimulating emotion, you encourage memory. This is mainly thanks to emotional intelligence, which is 
strongly involved in the concept of storytelling. 

These stories focus on the human condition in order to attract the public’s attention, 
to move them, to reinforce an idea or concept, in our case in the service of the 
SMART project. In this way, the women participants will create a special connection 
with their audience. 

We want to use the storytelling as part of the SMART project to:
• enhance the positive impact of women’s voice and allow listeners to identify 
themselves.
• prepare for change within society, by exposing the situation in a transparent, 
humane manner and, above all, by encouraging our auditors to work with us, we 
will reduce any anxiety and resistance. 
• differentiate ourselves from other initiatives and reach a wider range of people.
Indeed, personal storytelling is the ability of each person to give meaning to their action, to generate 
enthusiasm for their projects and to make the values they defend memorable. The self-story therefore 
explains why you have been called upon to do what you do. It focuses on change and the key moments 
in our lives when we have made important decisions that have led to this great change.

Storytelling can be used in various formats: stories, speeches, sagas, testimonies, drawings, collages, 
photographs, songs... and on different media: conferences, texts, videos, web, podcasts... And that 
is what we find interesting in our project: to provide a diversity of ways for SMART women to express 
themselves in the way they want they are the most comfortable with. Besides, they will all learn the 
common basis of the storytelling method, for which they will naturally be guided.
We therefore provide a guide that we hope will allow you to have the keys to talk about a story, your 
story, in the format you want, addressing the main points that we believe make storytelling unique.
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 I What makes a story good ?

The Power of a story

Scientific research has shown that when we listen to a good story our 
brain responds differently than when we listen to other information. Parts 
of our brain is a successful tool for building empathy (understanding and 
sharing other people’s feelings and experiences).

Personal stories also give us the power to frame our experiences in a 
positive light. They can frame problems as challenges and show our 
journeys to be processes of growth. 

« Our stories disclose our goals and aspirations, fears, identity and self-worth, the roles we choose 
to play in life, the way we handle adversity and the values and beliefs that we hold dear. We may not 
choose what happens to us, but the stories we give to experience are ours alone. » (Khoshaba, 2014)

So, how can we create a good story ?

All Stories have some key components: 

• Characters 
• Plot 
• Setting/Context 
• Purpose/Theme 

First of all, a good story is a short story (no more than 5 minutes) structured with a beginning, a middle 
and an end. It is therefore necessary to organize your personal story (plan and storyboard).
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Then, stories can be used to share your experiences of life and work. Thinking about your own story, ask 
these four questions:

• Who is it about? – The protagonist (main character) of your personal stories is you. 

Here, you can use the hero’s journey as a helpful narrative tool. The concept was developed by Joseph 
Campbell, an author and teacher who studied comparative mythology. In his seminal book The hero 
with a thousand faces (1949), Campbell identifies an archetypal pattern in the hero’s journey throughout 
world mythology. This pattern has been used countless times by scriptwriters, filmmakers, novelists 
and others. In fact, George Lucas hired Campbell to assist him in structuring the Star Wars film scripts. 
Essentially, the hero’s journey breaks down into three phases we will see: the call to adventure; the 
conflict; and the resolution.

• What is it about? - Your stories are about your experiences in life and in work (the plot)

 o What is the challenge?
 o What actions did you take?
 o What is the transformation? 

Still on the hero’s theme, the five most common types of conflict are hero 
vs baddie, hero vs nature, hero vs supernatural, hero vs the collective, hero 
vs self. Traditionally, heroes encounter three challenges, each increasing 
in intensity or risk. With each encounter, they learn something more about 
themselves as well as the world.
As the action intensifies, heroes are called up on to resolve the conflict. They 
must bring about a resolution to the mounting struggle. This is followed 
by a return to a new status quo in which the hero shares or celebrates his 
or her new-found knowledge, reward or other benefit with the community. 
Think of the first row of your storyboard as representing the beginning of 
the story (call to adventure), the second row as the middle (the conflict), 
and the third row as your resolution or outcome.

• Where is it happening? (the context)

 o Where have you been on your journey? 

• Why do we want to tell this story? What message do we want to get across? (the purpose/theme)

 o Do you want to showcase your skills/ability to overcome challenges? 

To tell a good story we have to think about these questions. A good story makes you care about the 
character, has an engaging plot, gives context so the audience does not get lost and should have a 
purpose or a message you want to communicate through the story. Without all these elements, a story 
will be incomplete. 
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For summing up:

The plot of good stories often follows this three-part structure (Rich, 2013). 

• We start with some sort of challenge or conflict that is presented to the character. 
• The character addresses the conflict/challenge and takes action to combat it. 
• Through the character’s actions there is a transformation - the character learns and the challenge/
conflict is overcome. 

Storytelling tip: learning the bones of your story can be very useful to learn to tell your story to others. 
The storyboard can be a useful tool to help you remember the sequence without getting too bogged 
down in details. Visualize the journey and trust your imagination. The framework of the storyboard 
should allow you to weave words and images around it. Practice telling it to someone else. Telling the 
story brings it to life.

-5-

Challenge → Actions → Transformation



How can we use stories?

As we said, the purpose of storytelling is to appeal to emotions so that the interlocutor can 
convey a message. Listeners are much more likely to identify themselves and understand the 
story being told to them when they are told a story or an anecdote. The stronger the message 
that history sends, the more it will be imbued with the collective spirit. Why? Because it brought 
out emotions in it. We must create a link with the public. So we can use the stories to train, to 
make people want to take an interest in something, to help some people who may have started 
in the same way and they need support now, and who can soak up what they hear and feel.

To illustrate this, a real-life example of a personal 
success story from Yorkshire Dama Cheese, a woman 
who refused to let her circumstances define or constrain 
her. It is about finding a new place to call home and new 
experiences which has led to the creation of a British 
multi-award winning cheese and dairy company. 

Here Razan Alsous, the Founder of Yorkshire Dama 
Cheese, tells her personal story:

« We came to the UK after the war in Syria in 2012. 
With my husband and three young children, we had 
lost almost everything and had to settle into a new life 
in Yorkshire. Initially I began searching for a job but 

despite having a pharmacy degree and a scientific background my lack of references and work 
history in the UK made it extremely difficult. 
After some time I started to look at other options. I have three children and wanted so badly to 
build a bright future for them. So I started to think what was around me – the expertise I could 
tap into, the sources of support and other opportunities available to me. I came up with the 
following:

• I have a strong microbiological background, having graduated from the Medical Institute in 
Syria.
• My husband is an electronic engineer who ran his own business supplying the pharmaceutical 
and food industries in Syria with Quality Control labs. 
• I was now living in Yorkshire where the wonderful, high quality milk is available locally (and I 
believe is it is a national value).
• The government is very supportive for the creation of startup business.
• Nowadays, the Syrian cheese (a squeaky semi hard cheese) that I know and ate every day for 
breakfast in Syria is very trendy in the UK and British people love eating it!
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As I couldn’t find a great tasting quality squeaky cheese anywhere in the supermarkets or local 
independent farm shops I then had a brainwave: why not create a business and make myself 
Syrian cheese from fresh high quality British milk!
And so started our journey - with an idea and a startup loan of just £2500 from the local Enterprise 
Agency. We had to adapt the equipment we bought and then finally got the approval to start 
manufacturing cheese in June 2014.  After just four months of production we won the WORLD 
CHEESE AWARD Bronze Prize 2014/15, highlighting the true quality of our cheese ».

This has since been followed by a large number of other awards and recognition.

(For more details: http://yorkshiredamacheese.co.uk/index.php?route=information/information&information_id=4)
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II How to transmit emotions to connect 
with your audience?
How to use emotions in order to tell a story that will be remembered?

As we said in the second part focused on emotions, they are 
a great way of keeping an event, a situation, a story or even a 
person to stick to your brain like glue. Emotional memory adds 
credibility to the notion that thoughts can trigger emotion just 
as the activation of emotion can create cognitions (Lerner & 
Keltner, 2000; Lewis, 2008). A normal function of emotion is 
to enhance memory in order to improve recall of experiences 
that have importance or relevance for our survival. Emotion 
acts like a highlighter pen that emphasizes certain aspects 
of experiences to make them more memorable. Memory 
formation involves registering information (encoding), 
processing and storage, and retrieval.

Emotion affects all the phases of memory formation. The following phases should be taken into account 
for writing and telling a good story: 

• Attention: Emotional intensity acts to narrow the scope of attention so that a few objects are 
emphasized at the expense of many others. Focusing upon a very narrow area allows for an optimal use 
of our limited attentional capacity. Therefore, telling a story that’s emotionally charged will keep people’s 
attention focused on the message.

• Consolidation of a memory: Most of the information we acquire is forgotten and never makes it into 
long-term memory. Emotionally charged stories are remembered better than those of neutral events. 
The stress hormones, epinephrine and cortisol, enhances memory and consolidates memory contents. 
In evolutionary terms, it’s logical for us to imprint dangerous situations with extra clarity so that we may 
avoid them in the future. 

• Duration neglect (Peak-End rule): The way we remember events is not necessarily made up of a total 
of every individual moment. Instead, we tend to remember and overemphasize the peak (best or worst) 
moment and the last moment and neglect the duration of an experience. This explains why normally the 
bad ending ruins the whole experience. Thus, an emotional conclusion to our story can have a powerful, 
long-lasting impact on audiences. 

In sum, much of learning takes place in the form of emotional learning. To make our memory stronger, 
it helps to attach emotional significance to objects and actions we experience as well as to the stories 
we tell.
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Four main axes to encourage the connexion with the public

To talk to the head, you have to touch the heart first!
As we said earlier, emotional remedies remain more convincing than argumentative logic. When you 
stimulate emotion, you encourage memory... 

Paul J. Zak, a researcher in neuro-economics, has been working on these questions. He discovered that 
our brain, listening to an engaging story, releases two types of hormones. On the one hand, cortisol or 
stress hormone, and on the other hand, oxytocin or attachment, love and empathy hormone.
To become exciting and create empathy, any story must therefore, according to Paul J. Zak’s research, 
integrate two main elements. The same is true for storytelling.

First of all, a story must succeed in attracting our attention by arousing our interest and keeping us 
on our toes. It must then allow us to identify with the characters and succeed in transporting us into a 
universe that awakens our senses. 

To do this, here are five essential axes to connect the public to your history.

Target your audience 

It is essential to adapt your story to your audience. The tone, vocabulary used, story elements and 
approach angle must be consistent with your audience. A time of reflection is therefore necessary when 
you prepare your storytelling. Thanks to this «targeting» work, the message sent to your audience will be 
relevant and they will be able to adhere more easily to your story. Create an emotional connection with 
your audience by including humour and personal aspects. Evoke an emotion that will create a relatable 
experience for each person.

Be authentic 

Be yourself! To do this, feel free to talk about your failures and how you have overcome 
them, the lessons you have learned and how you have progressed. 
Think about how you felt when your story actually happened. What was motivating you? 
What troubled you? How did you feel about your surroundings? How do you feel now 
about what happened then? If you can express that, you can create connections with 
your listeners, and trust that they will be hanging on every word.
A person is admired more for their attempts than for their successes. The auditor will 
identify themselves as a human person with strengths but also weaknesses. Authenticity 
will strengthen the audience’s identification with your story, increase your credibility and 
allow you to establish a relationship of trust and sincerity. Real-life stories are remembered 
better because they resonate better with the audience.  
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Rhythm your story

BREATHE IN! If your storytelling is done orally, be aware that pauses and silences are as important as 
the words you use. These pauses must be thought out and marked at the right time: silence can rekindle 
the interest of your audience, arouse fear, sadness, suspense... Ventilating your story will also allow you 
to keep your audience attentive: it is essential to give them time to understand and interpret your story. 
Try also to use the dialogue with the public rather than the simple narrative way, and try to build events 
scene by scene, always in this dynamic of keeping a breath-taking rhythm. At the end, give it a strong 
closing: An emotional conclusion can have a powerful, long-lasting impact on audiences. Briefly review 
your main take-home message and tell those to whom you’re speaking what they can think about next.

Show emotions instead of describing them

Make sure that the reader, the spectator or the listener experiences what you’ve done or lived, not just 
hear what you have actually been through. You have to immerse yourself in the described situation at a 
level, as if you were living it again. It is necessary to describe what we have seen, heard and felt. 

To ensure this, we carefully avoid explaining.
We often give to see, feel, feel what the characters see, hear or feel, and let the listener draw his 
conclusions... A closed fist? A rising anger... A shiver on the skin? The bitter cold.
It is at this price that the audience itself does the work of understanding what is at stake, and plunges 
into history, with its whole body. The narrative practitioners also know how to question or invoke the 
sensations at the service of the stories brought to the surface: the smell of fat and homemade beer in 
Justin’s grandfather’s workshop.
For example, it would be more attractive to say, instead of «Everyone was tens”, «We were all afraid of 
breathing too hard. No one was making any noise”.

Little tips:

If you choose to make a video, you should know that the video tool is very interesting 
because it allows you to put images and writing on words. 
Visual representation of information 30 times more likely to be read/seen than a 
text alone 90% of the information transmitted to the brain would be visual... If you 
do this way, you give more chance to your story to be shared in social media for 
example.

People remember 80% of those they see and 20% of what they read. Hence the 
interest in creating mental images. 

Indeed, storytelling is a powerful marketing tool; however, for it to have a real 
impact through video, it is necessary to focus on the emotional. In this perspective, 
video storytelling requires quality visuals. Therefore, pay particular attention to the 
aesthetics and meaning of the images that you will select carefully. 
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 III How do you capture the public’s 
attention by teaching them something new?
As we said, every successful communication strategy tells a story. Rather than pure 
information, it is the narrative that captures public attention and inspire action. 
It is well known that including a story in your speech makes the speech more 
interesting to the audience. 
Story telling is a meaning making (Wells, 1986).
Telling stories is one of the most powerful tools to teach new things and inspire 
the audience. They help learning, because:

• They are easy to remember. A sophisticated language can overload the 
listeners. Stories, instead, can break down the communication barriers with a 
simple language. It is better to use metaphors when you are moving away from 
known concepts or the public’s experience, so that they will be able to follow in 
the most immersive way possible.

• The message is more meaningful with stories. Therefore, the information can 
be more easily transmitted to the audience. Limit the amount of background 
information.

• The most complex and abstract concepts can be illustrated easily with stories. You can even bring an 
object that has a meaning for you and that has accompanied you during the trip or experience you are 
telling about!

• The information that one wants to transmit can be brought to life in a meaningful and connected 
way. Try to make everyone feel concerned and emphasize that your experience is linked to that of all 
humanity.

• Subjects might be more accessible to the audience with stories. 

But how does a story capture attention within the first words? 

The first 60 seconds of a speech are crucial. It is in this specific period of time that the audience in front 
of you will decide whether or not to listen to you. The first words, the first impression, are of paramount 
importance. Give an energetic opening, in harmony with the context, to give energy to your audience, 
which of course implies continuing your speech on the same path afterwards. It is also a way of showing 
that you are defending the cause you are going to address with a lot of energy.
Then, the speech must include the following points:

• Authenticity of a story makes it very compelling. That is why personal stories are the ones audience 
has more interest in since these stories have never been heard before. 
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• Effective stories are the ones that make people stop and think. 

• A story should reflect a style idiosyncratic to the storyteller. Every single one is unique, and when the 
presentation of a story seems original and well-crafted, it brings out more clearly the interest that can be 
shown in the person sharing it.

• As we said in the first part, effective stories should have elements of challenge/conflict and leave 
resolution to the end. These elements make a story interesting and inspiring. Pay attention to the title 
you are going to give to your story, identify the main idea and transform it into an eye-catching title, 
which makes you want to take an immediate interest in it, because it seems new and relevant.
• Storytelling is not only information sharing; an effective and attractive story should also evoke 
emotions. To arouse public curiosity, use for example intriguing and provocative questions to show that 
some things make no sense and that they need to be explained. And what an incredible power it is to 
be able to choose how WE want to interpret, analyse, experience this event in THIS way! It is up to each 
person to live a given situation in the best way, the one that will allow them to evolve and move forward.

« I have learned that people will forget what you said, people will forget what you did, but people will 
never forget how you made them feel » (Maya Angelou)

In this continuity and to stimulate curiosity, there is also a concept that works very well, that of 
unforeseeability.

The concept of unpredictability

A good story keeps the suspense going: where will it end? What’s going to 
happen? Generally, we know how to create suspense and enjoy sharing a tale 
that keeps the viewer on the edge of his or her seat. This can come from the 
history itself, rare: collected in a distant country, received as a gift... Are welcome 
stories that learn something new, that bring a new point of view. But sometimes 
this story is common. In some cultures on the African continent, the story is well 
known to the audience. Nothing will be decided on the surprise of the fall.

The art of the storyteller is then to « know and forget ».
Knowing the story to run its course smoothly. And at the same time tell the second present, refuse to go 
faster than the story. To experience each discovery of a character as if we were discovering at the same 
time as him. Engage in a battle without knowing yet who will win.
Thanks to this surprise at every moment of our statement, the audience can remain captivated, suspended. 
The art of narrative practitioners also includes the ability to marvel at information as a rare gem. Without 
imagining what would happen next. Open to surprise.

And we must not forget that a tale has as its specificity, compared to cinema, theatre, that it is made of 
a living material brought half by the storyteller, and half by the audience.
The tale, in its simplest version, shared today with such an audience will not be the same as the «same» 
tale shared elsewhere tomorrow, neither in its terms nor in its order...
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 IV What are the different ways to tell   
  your story?
First of all…
The first step you surely need to start with, when telling your personal story is to decide exactly what 
message you wish to convey. 
Let us have a look at some quick hints to find it out:

Do you want to...
... discuss a difficult time in your life and how you overcame it?
... find and share a deep moment that defined you?
... talk about a funny moment that changed the way you think and feel about something?
... share something you learned during your career that changed you and/or your life?
... talk about how learning from the best mentors around you launched your career?
... show how failing fast got you to success?

What are some key means to tell your story?

Stories can be read, watched and others to be listened to. The mean you choose for your storytelling 
depends on the type of your story, your audience as well as resources, like time and money.

Let us see some different ways through which you can tell your story:

A written story is told through articles, blog posts or books, which are mostly text and 
may include some images. 
Written stories are by far the most affordable, attainable method of storytelling as it just 
requires a pen and paper... or a free word processor like Google Docs.

A spoken story is told in person, like a presentation, pitch, or panel. TED talks are 
considered spoken stories. Because of their « live », unedited nature, spoken stories 
typically require more practice and skill to convey messages and elicit emotions in 
others.

An audio story is spoken aloud but recorded — that is what sets it apart from the 
spoken story. Audio stories are usually in podcast form and with today’s technology, 
creating an audio story is more affordable than ever. 
Tool: Anchor application, easy to tell your story using only sounds.
(More information here: http://www.techsoupforlibraries.org/blog/tips-for-teaching-audio-storytelling-
skills-at-your-public-library)

A digital story is told through a variety of media, such as video, animation, 
interactive stories and even games. This option is by far the most effective for 
emotionally resonant stories as well as active, visual stories … which is why it is 
also the most expensive. But video quality does not matter as much as conveying 
a strong message.
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Here are some tools:

• Instagram Stories and Live Facebook videos can be good media.

• Headliner is a multifunctional video creation tool for social networks. 
With its Audiogram Wizard, Full Episode and Find My Content features, you can transform your large 
podcasts or audio files into explanatory videos for social networks.

• The Steller.co is an application that allows you to tell your story using images/photos.

• PowToon is a tool which is developed by Microsoft and also offers you a drag and 
drop system to create high quality animation videos. It is an ergonomic tool that can 
transform your slides or any media presentation into eye-catching animated videos in a «cartoon» style. 
You can to tell your story with or without video.

• Animaker allows you to create high-quality animated videos by simply dragging and dropping them 
with its pre-designed characters and templates. It offers you 6 different video styles, more than 120 
different animations and team collaboration features.

• Moovly and Explee have a similar concept to the previous one but you need to pay. 

This list is far from exhaustive! You can find tens of tools on the internet, depending 
on what you want to do, so don’t hesitate to try several platforms to find the one 
you feel most comfortable with and that suits you best!
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Conclusion
Through this guide, we have tried to explain why we find storytelling very effective in conveying a 
message, and how to master it. Thus, any woman who wants to can train through the different exercises 
proposed to put into practice the more theoretical part of the guide. Then she will be able to tell her 
story and share it with a large number of people. 
In this virtual environment, all female migrant women are encouraged to share their life story and/or their 
experiences of their participation to the SMART Volunteering project! This storytelling seeks to change 
the way the world sees an issue as it frames the debate on actual people and their experiences rather 
than on impersonal data and information.
So, welcome on our stories section on the website of the project : https://www.smartvolunteering.
eu/en/our-stories

Please 

SHARE, 

INSPIRE, 

EMPOWER others!



To illustrate this simply, here are some of the most effective ways to tell your stories:

Use simplicity
 • One of the mistaken notions is that a story has to have a complex structure 

and has to be subject to some rigorous rules. Nothing could be further from the truth. 
At its core, an effective story structure is simple • 

 • Just tell people where you were, what happened and why you are telling them the story. End of story •

Explain why you are telling your story 
• Your story needs to have a message—a clear takeaway for your listeners •

• It has to have a purpose and have a point. A story without a message is pointless •

Reduce details
• Because we fall in love with our own stories, we consequently end up including too many details, 

which will lead people to start tuning you out, not understanding where you are going with your narrative. 
Ask yourself if all your story elements really help to bolster your point. 

If not, remove all superfluous details, but give people enough details to set the context, 
to help them experience the story and see what you see •

 • Giving too few details does not work either, as it prevents people from envisioning your story, 
so aim for the right balance •

Use dialogue
• Make sure you include dialogue in your stories. That is, do not tell a story in the third person. 

Repeat for your listeners the actual words the person in your story spoke •
 • For example, replace «He was surprised about the error I did» with « He said, ‘I can’t fathom how you 
could make such an error. » Dialogue personalizes your story, makes it more vivid and brings it to life •

Learn about Transmedia Storytelling
•  Today, it is important to tell a consistent story across multiple media platforms. 

This is currently referred to as transmedia storytelling. This means your story needs to be 
shared on Facebook, LinkedIn, Twitter, Google, YouTube, etc. •

 • By doing so, you amplify your voice and presence wherever your audience is. 
This reflects the reality of your audience and the way they process information •

Convey truth
• The stories holding the most punch are personal ones,, beacuse they resonate true •

• When you tell a story, speak on your own voice and drop the jargon and inflated language. 
Use informal language, and speak from the heart •
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ACTIVITY 
BOOK

-18-



-19-

Some preliminary exercises

Story about a scar (Betty Rosen 1988)

Target group: Mixed background adult, beginners 
Objectives: Telling a personal story 
Material: Chairs
Shape: Working in pairs, seated 
Duration: 10 minutes 
Content and procedure: This is a very easy way to start telling personal stories. Everybody can tell a story 
about this. The group goes into pairs and tells a story about how they got a scar on their body. One 
starts telling about their scar and the other partner tells his or her story when the first one has finished. 
Everybody has a scar on their body. Often these are perfect stories, they have what it takes – a clear and 
distinct structure, they are dramatic and recognizable.

Improvised stories 

Target group: Beginners to advanced 
Objectives: Acquiring confidence to make things up
Material: None
Shape: In plenary circle or small groups
Duration: 10 minutes 
Content and procedure:
- Option 1: « Fortunately/Unfortunately » - Tell a story in a circle, each person speaking for 1 to 2 minutes 
and finishing with either ‘fortunately’ or ‘unfortunately’ as they pass the word to their neighbor. 
- Option 2: « Interruptor » - Demonstrate this in plenary circle first, before breaking up into pairs. Start an 
improvised story. Somebody shouts out a random and unrelated word and you as the storyteller have to 
integrate this word into your story (as quickly as possible). Then, and only then, somebody else can say 
another word that you have to weave in as well. Keep going with your story until everybody has thrown 
in a word, then say ‘no more words’ and wrap up the story. Have students do this in pairs. 
- Option 3: « New choice » – working in pairs; Person A starts an improvised story, at any point, Person 
B can say « New choice » and Person A needs to change the last thing they said. 
Example: 
• A: … and the prince went into the forest to look for the young girl 
• B: New choice! 
• A: ...and the prince went up the highest mountain from where to oversee the whole kingdom and from 
there see his love… 
• B: New choice! 
• A: ...and the prince decided to sit down on the market place and not move until he would have heard 
news from her… [continue story].
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Storytelling Mingle

Target group: Adult learners
Objectives: Boosts the flow of life stories by inspiring each other. Awakens the urge to tell and shows 
how many stories you have in your own life. Strengthens group cohesion
Material: Paper, pencils, tape
Shape: Free space, no tables
Duration: 30 - 60 minutes
Content and procedure: 
1. The storyteller tells an unassuming anecdote from his/her own life, as an example. 
2. All participants get a paper and a piece of tape. Everyone divides their own paper into four sections. 
On each one, they write a title referring to an event in their own life. No one should be forced to find 
a story for all four, but conversely if someone has more than four stories they may have more pieces of 
paper for all the titles. 
3. Participants tape the titles to their chest. Then they start mingling. Everyone moves slowly around 
the room. They greet each other in pairs, read each other’s titles, select one and ask to hear the story. 
When both have told their stories, they thank each other, without commenting on the story and find new 
partners. 4. If someone is asked to tell the same story too often, they can put their hand over that one 
when a new partner is browsing their titles.



-21-

Activities related to each part

Part 1

Write your own story of life and/or work, thinking about how you can improve your story.

For Example:
My name is Adilah and I am from Morocco. I volunteered at a community cafe where I did great work. 
Working there helped me find a job. 

Compared to: 
My name is Adilah and I grew up in Morocco. I loved working as a chef there for many years. When I 
moved to Sheffield with my family, I began to miss sharing my food with others but 
I found it hard to find a job in a restaurant. So I decided to join a community café as a volunteer. When 
I cooked the café was always very busy and everyone complimented my food. I was able to practise my 
English language skills through working there and gain extra qualifications to recognise my skills; this 
helped me find an ideal job as a chef.   

Questions: Can you identify challenge, action and transformation? Can you identify any of the other 
elements (passion, authenticity, emotion, description, connecting with the audience)? 

Try to do the same with people around you, and catch all the opportunities to test different stories or 
anecdotes of your life, and focus on how people react. 

Part 2

Tell participants to individually think about one story they have heard/read about and that they remember 
ever since. Ask each participant to think about the reasons why they still remember that narration and 
write down the elements that make the story to be memorable long after for each them.

Now divide participants in groups of 4 or 5 people and ask them to put in common the elements 
identified and discuss about them. They must reach an agreement and decide which are the 5 elements 
they find more relevant to make a story unforgettable.

One representative from each group will expose to the rest of the groups the common elements 
identified and the facilitator will discuss with everyone about their relevance making some questions to 
the participants.



Part 3

Evaluation of a public speech 

Step 1: Pick a speech you are interested in.
Step 2: Watch it through a critical lens. Think about things you like and don’t like about the presentation 
as you watch the video.
Step 3: After the video has ended, write down the positive and negative aspects you observed in the 
presentation.

Some questions:  What makes the speech effective and attractive?
                              Which elements are used during the speech?
                              How is body language used during the speech?

Aim: This will get you thinking about what kind of techniques you can implement in your own speeches, 
as well as which mistakes to avoid.

Source: https://www.fluentu.com/blog/educator-english/public-speaking-esl/ 

Part 4

Telling your own story

Useful guidelines to help you structure your story.

Basic Guidelines for Developing Your Story My Story
1. What is the purpose of my story?

2. Who is my audience?

3. What message I wish to convey?

4. What powerful examples do I have that I am 
willing to share?

5. How do I organize my points with my exa-
mples?

6. In what format I wish to present my story?

7. What visual aide, creative wording, or reading, 
or “audience hooks” will I use?

8. What solutions or suggestions will I give?

9. How will I wrap up?

10. What will I do if I get nervous and do not 
know what to say next?
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Personal Storytelling – Sharing is Caring

Step 1: [5 minutes] Think about the experiences that have helped you shape who you are now.  

Step 2: [20 minutes] Take 20 minutes and write your own brief two-three minute story that connects your 
challenge, with your choice - with the urgency and opportunity to act.

To help structure your story, think of the following questions:
• Why is your story important?
• What message you wish to convey?
• What problems did you face (if any)? (challenge)
• How did you overcome your problems? (choice)
• What are the suggestions/ solutions you wish to share? (opportunity to act)

Your Challenge Your Choice Your Opportunity

Step 3: [30 minutes] Share your story with others. In groups of 4- 5 share your story.

• What themes do you find in common?
• How does your challenge connect to others?
• How does your choice connect to others?
• How does your opportunity and action connect to others?

Step 4: [30 minutes] Share with the whole group. Share as many stories (of the 
group) as you have time to with the whole group.
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